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TweetMeme Analytics User Guide 
 

Would you like to monitor the performance of the content on your blog/website? Would you like to know 
how far your content has spread virally through Twitter, which path it took, and who Retweeted it? Do you 
want to find out which user demographics were interested in your content, which Twitter users were more 
influential in causing further Retweets, and which Retweets resulted in more Twitter users clicking through 
to your content?  

Companies, brands and agencies are under increasing pressure to provide proof of ROIs when it comes 
to social media. What the TweetMeme Analytics provide is a way to track the spread of content across 
Twitter, compare your campaigns with competitor campaigns, and to help improve strategies for future 
campaigns. 
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Sign up and Generating your First Report 
 
In order to start using our Analytics packages we will first need you to sign in to TweetMeme using Twitter.  

 
 
If you select óSign in with 
Twitterô you will need to 
enter your Twitter 
username and password.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
After signing in with Twitter, you will be re-directed to the óMy TweetMemeô section of TweetMeme.   
 
 
Select the either the óAnalyticsô tab on the top menu, or select óTweetMeme Analyticsô.   
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You will be redirected to your analytics homepage. Your generated reports will be stored on this page, but 
to generate your first analytics report select óGenerate your first TweetMeme Analytics Reportô 
 
 
 
 
 

 
 
 
 
On the next page, you will have to enter the domain you want to collect Analytics for. Please note that 
your free trial will be started for stories on this domain, and you will only be able to build TweetMeme 
Analytics for URLs in this domain as part of your free trial.  
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TweetMeme will then automatically generate all the stories on that domain for which there is data. This will 
be updated as new stories are discovered by TweetMeme. From this page you can view the link and the 
TweetMeme story page, but to generate an Analytics report choose which story you would like to build 
analytics for, and select óBuild Analyticsô.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
If your story is not found by TweetMeme, try entering your URL in the box at the bottom of the page.  
 
 
 
You will then be asked to sign-up for the TweetMeme Analytics Free Trial. Select óStart Trial of 
TweetMeme Analyticsô to do so.  
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You need to enter your email address, your website (optional) and your company name (optional). You 
can then schedule and generate your first Analytics Report! 
 

 
 
Note: Please note that you will receive an email regarding your FREE trial which contains a link.  Please 
click on the link in the email within 12 hours to confirm your FREE 30 day trial, otherwise your trial will 
expire. 
 
 
 
You can either select to have an Analytics Report built now, or schedule this for later using the diary 
feature. You can also schedule refresh reports for your story by using this same diary feature. Processing 
an Analytics Report may take up to 30 minutes depending upon how popular your story has been. 
 
 
 
 
 
Build Analytics  
now 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
                                                                       
                                                        Schedule Analytics for a later time and date.  
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Before the Analytics Report has generated, you will see the story under óScheduled Analyticsô. 
 
 
 
 
 
 
Scheduled 
Analytics 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
Once the Analytics Report has been generated, the story will be listed under óStored Analyticsô. All 
subsequent reports that you generate will also be stored here.  
 
 

 
The TweetMeme Analytics Report 
 
 All Analytics reports, once generated, are listed under óStored Analyticsô. Select óAnalyticsô to be re-
directed to your report for the selected story. You are now able to start analyzing your report.   
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The Dashboard 
 
After selecting óAnalyticsô you will be directed to a Dashboard displaying basic analytics. This allows you 
to see a summary for your report, with tabs for accessing more detailed data.  

 
Dashboard       Tweets       Retweets       Clicks       Domains      Users      Locations       Export    
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Tweets 
 
This allows you to see the total number of Tweets for your story, and number of Tweets over time.  
 
This is a quick measurement to figure how interesting a story or Tweet was. The more Tweets, the more 
interesting the content is presumed to be. You can also assess the spread of tweets over time. 
 

Features: 
 
Total Tweets of the URL ï Total number of Tweets that contained the URL.  
Originating Tweets ï Total number of Tweets that were originating Tweets. 
Retweets ï Total number of Tweets that were Retweets (ie. attribute another Twitter user).  
Graph- Tweets in last 24 hours ï A graph to show a trend of Tweets over the last 24 hours.  
Graph ï Tweets in last 7 days ï A graph to show a trend of Tweets over the last 7 days 
Graph- Tweets over lifetime ï A graph to show a trend of Tweets from the first Tweet to the lastest.  
Tweets by source ï Number of Tweets broken down by the source they came from.  
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Copyright Favorit Ltd. 
 
Contact: TweetMeme, TweetMemeSales, analytics@TweetMeme.com 

 

 

 

http://twitter.com/tweetmeme
http://twitter.com/tweetmemesales


pg. 9 
 

Retweets 
 
This allows you to see how many of the Tweets for your URL were Retweets, and to view any 
RetweetTrees (i.e., the spread of Tweets). 
 
View the spread of data, influential users, and view how the trees of Retweet reach are formed.  
The Retweet Tree can identify who is most likely to get your content Retweeted, so that you can target 
these users for future campaigns.  
 
 

Features:  
Total Tweets of the URL ï Total number of Tweets that contained the URL.  
Originating Tweets ï Total number of Tweets that were originating Tweets 
Retweets ï Total number of Tweets that were Retweets (i.e. attribute another Twitter user).  
Retweet Trees :  
Deepest Retweet Tree ï The largest number of levels in a Retweet Tree. For example, one user Tweets, 
another Retweets that user, and a third Retweets the user that Retweeted the first. This would be a 
Retweet Tree with a depth of three (3).  
Largest Retweet Tree ï The tree that produced the largest number of Retweets, for example, one Twitter 
user Tweets, and then five other Twitter users Retweet that one user would equal a Retweet Tree of five 
(5).  
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